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Ag. Magle Xaiapovoor: Bloyoupino Inpeiops

NANEINIZTHMIO AITAIOY
ZXOAH ENIZTHMON THE AIOIKHTZHZ

Tunpa Awirnong Emxeipnoswyv
f Mixddov 8, 82132, Xiog

\ +30 22710 35150
=:+30 22710 35099

m.salamoura@aegean.qgr

1 maria.salamoura

@ https://www.linkedin.com/in/ maria-salamoura-45b22830/

1. ITIPOZQIIIKA ETOIXEIA

ETIONYMO: Zadapoupa
ONOMA: Mapia
ONOMA ITATPOZ: ABavaotog
TOIIOX TENNHZHZE: [Matpa

OIKOTENEIAKH KATAYXTAYXH: 'Eyyapn pe dvo nnaidia

2. ZIIOYAEZ

2006: ABaktopkd AlMAe@pa OT0 YVROTIKO avukeipevo g Atoiknong

Mdapxketuvyk ano to Tunpa Aloiknong Erxeprioewnv, g ZxoAng Emotmpov

g Atoiknong, tou Ilavermotnpiou Atyaiou, pe titdo:

o “MeAétn g oxéong uetalvu g amoboxng €VOG VEOU MPOIOUTOg Kai

EMAEYUEVOV TTApayovt@v ToU THU eNNPealouy’.

Babpog: Aptlota

1995: ITtuxio Aloiknong Emxeprioewv, ZxoArg Emompov tng Aloiknong,

[Taveruotpiou Awyaiou.

Babpog: Alav kaAmg
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3. EINIIMOP$QZH ETHN ANOIKTH KAI EE AIIOZTAZEQX EKIIAIAEYZH

¢ [IDotoroinon  katoruv  aflodoynong oto  Aladiktuako — Zepvdplo
Empopepnong Adaokovieov tou EAAnvikou Avowktou Ilavertotnpiou, 1mou
dlopyavabnke ano ) Movada Eowtepikrg ASioddynong kat Ermpopewong
(MEAE) pe avukeipevo v ANOIKTH & EE AITOXTAZEQY EKITAIAEYXH
(13-11-2017 ¢wg 02/02/2018).

4. AIAAIKTYAKA TEMINAPIA

¢ Awdwruaxkd oegpwvaplo Grow with Google otnig mapakdt® Ospatikeg
eVOTNTeG:
o  “Baowkég Apxég Wnelakou Mdapretvyk”
e  “Alagripion oto Awadiktuo péom twv Google Ads”
o “Baowkeég Apxég Web Analytics”
e  “Anmoupyia [TAdvou Wnelakou Mdapretivyk”
¢ Awdktuakod osgpwvaplo ynouakev defotniov tou Grow with Google

Tourism Online.

5. EENEZ F'AQIIEY & I'NQZEIZ H/Y

¢ AyyAwa (Certificate of Proficiency in English)
¢ Microsoft Windows, Microsoft Office (Word, Excel, PowerPoint), Internet,

SPSS.

6. AIAAKTIKH EMIIEIPIA

1. IE INPOIITYXIAKA ITPOTPAMMATA (2008-c1pepa)
1.1Avafeon TV MAapakrdate® padnpatev g péloug AEII tou Tunpatog

Awiknong Enxepnoewv, tng IxoAng Emotnpov tng Awoikrnong, tou
IMavenmotnpiou Alyaiou O0TO YVOOTIKO avIlReipevo Aloiknon MapreTivyk
(PEK Awopiopou: 2723/26.10.2022, t. I'’):
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> Aradnpaixko £rog 2022-2023

Eapwo eaunvo:

¢ “Epesuva Mapxkettvyk” (autoduvapn d18aokadia)

¢ “‘Trpamywkég IIpoPoArig kat Emkoweviag”  (autoduvapn
618aokaldia).

1.2 AvafOeon TOV MAparate padnpatwv g pédoug E.ALIL. tng IxoAng
Ermuotnpov g Awikrnong, tou Ilavemiotnpiou Alydiou OTO YVOOTLKO
avtireipevo Awoiknon Mapretivyk (PEK Alopiopou: B' 2028 , 25 IouAiou
2014):

> Axradnpairo €trog 2022-2023

Xewuepwo eEaunvo:

¢ “Ewoaywyn oto Mapketvyk” (autoduvapn 616aokaldia)

¢ Awiknon & Ztpatnywkog Ixediaopog Mdpketvyk” (autoduvapn
616aokalia)

> Aradnpaiko £rog 2021-2022

Xewuepwo eEaunvo:
¢ “Ewoaywyn oto Mapketvyk” (autoduvapn 616aokaldia)

¢ Awiknon & Ztpatnykog Ixediaopog Mdpketvyk” (autoduvapn

616aokaldia)

Eapwo eaunvo:

¢ “Epesuva Mapxketvyk” (autoduvapn 6idaokadia)

¢ “‘Trpamywkég IIpoPoArigs kat Emxkoweviag” (autoduvapn
61baokalia).

> Aradnuaiko £€rog 2020-2021 (uc 1 xprion tou Aoyiouikov tmAskrnaibsuonc

zoom)
Xewuepwo eEaunvo:

¢ “Ewoaywyn oto Mapketvyk” (autoduvapn 616aokaldia)
Eapwo eaunvo:
¢ “Aloiknon & Zrpatnyikog Ixedlaopog Mdpketvyk” (autoduvapn
616aokalia)
¢ “Epeuva Ayopag” (autoduvaprn 61daokalia)
¢ “Epeuva Touplotikng Ayopdg (autoduvapn d18aokadia)
> Axradnpaira £€tn 2018-2019, 2019-2020

Xewuepwo eEaunvo:

¢ “Ewoaywyn oto Mapketvyk” (autoduvapn 61d6aokaldia)
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¢ “Trpamywkég IIpoPoArig kat Emkoweviag”  (autoduvapn
616aokalia).

Eapwo eaunvo:

¢ “Aoiknon & Zrpatnyikog Ixediaopog Mdpketvyk” (autoduvapn
616aokaldia)

¢ “Epeuva Ayopag” (autoduvaprn 61daokalia)

> Aradnpaiko £rog¢ 2019-2020

Eapwo eaunvo:
¢ “Epeuva Toupilotikng Ayopdg (autoduvapn 618aokadia)
> Axadnpaika £tn 2016-2017, 2017-2018

Xeuegpwo e§aunvo:
¢ “Ewoayeyn oto Mapketvyk” (autoduvapn 616aokaldia)
¢ “Mdapketivyk  XpnpaitomolaUKeoVv — YInpeowwv”  (autoduvapn
61baoxkalia).
¢ Zuppetoxny oto T1Aaiolo g  Apdong KA1l  Mabnowakn
Kwnukointa Atopev mou mnapéxetal oto Atdartikd TTpoomrmiko
v I6pupdtewv Avotaing Exnaidevong yua 6idaokadia pe to
npoypappa ERASMUS+ Mobility of Staff in higher education
- Staff mobility for teaching and training activities/,
University of Applied Management, Department of Business
Administration, 19-21 Xemmtepppiouv 2017, Erding, Germany, pe
TG akOAoubeg H1aAédeg:
= Economy, Society and Marketing: Marketing’s Value to
Consumers, Firms, and Society.
» Marketing Research: Improving Decisions with Marketing
Information.
» Market Segmentation, Targeting and Positioning.
» Marketing Mix: the four P’s (Product, Price, Promotion,
Physical Evidence).
Eapwo eaunvo:
¢ “Aloiknon & Zrpainyikog Ixedraopog Mapketvyk” (autoduvapn
616aokalia)
¢ “Epeuva Ayopdag” (autoduvaprn 6idaokalia)
¢ “Trpamywkég IIpoPoArig kat Emxkoweviag”  (autoduvapn

61daokalia).
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> Aradnpaixko £rog 2015-2016

Xewuepwo eEaunvo:

¢ “Ewoaywyn oto Mapketvyk” (autoduvapn 616aokaldia)

¢ “Mdapxketivyk  XpnpatormotUKey  Yrnpeowwv”  (autoduvapn
616aokaldia)

¢ “Opyaveotlakr) Zupnepipopd” (ouvdidbaokaAia)

Eapwo eaunvo:

¢ “Aloiknon & Zrpainyikog Ixediaopog Mapketvyk” (autoduvapn
616aokalia)

¢ “Epeuva Ayopdag” (autoduvaprn 6idaokalia)

¢ “‘Trpamywkég IIpoPoArig kat Emkoweviag”  (autoduvapn

618aokalia).

¢ “Awaxeipion AvOportiveov ITopwv” (ouvbidaokalia).

> Aradnpaixko £€rog 2014-2015

Xewyuepwo eEaunvo:
¢ “Ewoaywyn oto Mapketvyk” (autoduvapn 616aokaldia)

¢ “Mdapxketivyk  XpnpatormotUKey  Yripeowwv”  (autoduvapn

616aokaldia)

¢ “MeBobotr Kowvavikav Epeuvav” (ocuviidbaokaldia)

Eapwo eaunvo:

¢ “Aloiknon & Zrpainyikog Ixediaopog Mapketvyk” (autoduvapn
616aokalia)

¢ “Epeuva Ayopdag” (autoduvaprn 6idaokalia)

¢ “Emxelpnolakr) Ermkowvevia” (ouvdibaokalia)

1.3 Ze1pa 6waAéewv, ota nMAaiclwd TOV NAPAKAT® padnpatov:
> Axadnpaixko £tog 2013-2014

Xewuegpwo e§aunvo:

¢ “Ewoayeyn oto Mdapketvyk”

¢ “Epeuva Ayopdg”

Eapwo eaunvo:

¢ “Mdapxketivyk XpnuatormotduKeV YINpeoiwv”

¢ “Aloiknon & Zipatnywkog Xxedraopog Mapketivyk”
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1.4 Avutoduvapn &618aokaldia pe oxéon epyaciag 18lwTKOU Siraiou
OPLOPEVOU XPOVOU, OF £@APHOYN] TV Suwataewv tou apbpou 5, II.A.
407/80, pe pioOoldoyiri aviiotowxia Aéktopa, oto Tprnpa Awoiknong
Enxepnoewv tou IIavemotnpiov Alyaiou, TV nNApakdte padnpatov:

> Aradnpaixko £€rog 2012-2013

Xewuepwo eEaunvo:
¢ “Eicaywyr) oto Mdapreuvyk”
¢ “Trpamnykeg ITpoPoAng kat Ermkowaviag”
Eapwo eaunvo:
¢ “Tupneprpopa Katavalwtr)”
¢ “Epeuva Ayopag”
» Aradnpairo €rog 2011-2012

Xetpegpwo e§aunvo:
¢ “Ewoayeyn oto Mdapketvyk”
¢ “Touplotikd Mapxketivyk”

> Aradnpaixko £€roc 2010-2011

Xewuepwo eEaunvo:
¢ “Eicaywyr) oto Mdapreuvyk”
¢ “Trpamnykeg ITpoPoAng kat Ermkowvaviag”
Eapwo eaunvo:
¢ “Tupneprpopa Katavalwtr)”
¢ “Epeuva Ayopag”
» Axradnpairo €trog 2009-2010

Xetpegpwo e§aunvo:

¢ “Ewoayeyn oto Mdapketvyk”

¢ “Trpamnywkég ITpoPoAng kat Ermkowvaviag”
¢ “Touplouko Mapketivyk”

Eapwo eaunvo:

¢ “Tupneprpopa Katavalwtr)”

¢ “Aoiknon IeAnoewv”

> Aradnupaiko £€tog 2008-2009

Xetpegpwo e§aunvo:
¢ “Ewoayeyn oto Mdapketvyk”
¢ “Aoixknon INwAnoewv”

Eapwo eaunvo:

N
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¢ “Cupnepipopd Katavadwotr)”

2. SE METAIITYXIAKA ITPOTPAMMATA (2008-ofjpepa)

2.1 Avafeon OV MAparate padnpatwv g pédoug E.ALIl. tng IxoAng

Ermotnpov tng Aloirnong, tou Ilavenotnpiou Awyaiou:

> Axadnpaira £tn 2014-2015, 2015-2016, 2016-2017, 2017-2018,
2018-2019, 2019-2020, 2020-2021 (ue ™ xprjon toU AoylouLKOU

tAeknaibevong zoom), 2021-2022 (xepepvo e§apnvo): oto IAaiolo Tou
gpyou “Ilpoypappa Metanmtuxiakwv Zrioudwv otn Aloiknorn Emixelpriosov —
[TMX MBA”:

¢ “Aloiknon Mdpketuvyk” (autoduvapn 6idaokalia)

> Axradnpaiko €trog 2014-2015 (sapwvd e§aunvo): oto mAaiclo ToU €pyou

“Tipoypappa Metarmtuxiakav Zrioudwv otn Awoiknon Enxelpriosov — IIMZ
MBA”:

¢ “A1eBvrg Aoiknon Mdapketvyk” (autoduvapn 618aokaliia)

2.2 Aidaokouca pe oupPaon avaBeong épyou (eEWTEPLKOG ouUVEPYATHG),
oto mAaicwo tou £pyou “IIpoypappa Metantuxwarov Imoudov otn
Awiknon Enxesiprioewv — IIME MBA” tou Ilavermuotnpiou Altyaiou, ToV
MAPARAT padnpatov:

> Axradnpairo £€trog 2013-2014 (xeipepvo e§apnvo):

¢ “Aloiknon Mdpxketuvyk” (autoduvapn didaokalia)

» Aradnpairo €trog 2013-2014 (sapivod e§apnvo):

¢ “A1eBvng Aoiknon Mdapketvyk” (autoduvapn 618aokaliia)
» Axradnpaira £€tn 2011-2012, 2012-2013 (xeipepvo §apnvo):

¢ “Aloiknon Mdpketuvyk” (ouvdidaoxkaldia)

2.3 Awdaockouoca pe oxéon epyaociag 181OTIKOU Siraiou opilopEvou
XpOVou, Ot s@appoyn twv drataewv tou apbpou 5, II.A. 407/80, pe
poBodoyiky) avtiotowxia A€rtopa, oto Awatpnpatiko IIpoypappa
MstantuxXtakOv ZInoudwv “EIxediaopog, Awoiknon & IIoAttiky Tou
Touplopou”, oTo MAPARATK padnpa:

» Aradnpairo £€rog 2008-2009 (sapivod e§apnvo):

¢ “Touplotko Mapxketvyk” (autoduvapn 618aokadia)
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3. ZTHN EE AIIOZTAXIEQX EKITIAIAEYZH (2016-onpcpa)

3.1 Avafeon TOV MAparATO padnpatewv g peédoug AEII tou Tupnpatog
Awiknong Enxepnoewv, tng IxoAng Emotnpov tng Awoikrnong, tou
IMavemotnpiou Awyaiou:

> Axradnpaiko £tog 2022-2023 (Xeipepvo €§APNVO): OTo MAAioclo TOU £pyou

“Tlpoypappa Metarmtuxiakev Zrioudwv otr Aloiknon Emxeprjoeov — MBA”
¢ “Aloiknon Mapkeuvyk” (autoduvapn O618aokaldia), oe mepiBdAAov
pwku)g 6wadikaociag pabnong pe mpoturieg OouvOUAOTIKEG HOPPES
exkntaideuong, rou nepAapfavouyv dia {wong dradedelg aAda kat peoa
€€ anootaoemg eknaidevuong pe adlonoinon OXETKLG MAATPOPHAG.
3.2 Avafeon TOV MAaparate padbnpatewv g pédoug E.ALIl. tng IxoAng
Ermotnpov tng Aloirnong, tou Ilavemmotnpiou Awyaiou:
> Axradnpaira £tn 2018-2019, 2019-2020, 2020-2021, 2021-2022

(eapwvo  e§apnvo): oto 1mAaiolo twu €pyou Awatpnpauko IIpoypappa
Metantuxiakev Zrioudov «Xtpatnykn Aloiknon Touplotikev [Ipoopiopov &
Ermxeiprioewv @1dodeviagr:

¢ “Mapxkenvyk Touprotikev ITpoopiopwv kat Eruxeiprioewv P1dodeviag”

(ouvbidaokalia), oe mepiPardov pkig Hwdwkaoiag padnong pe

npoturieg ouvduaoTiKEG Hop@Eg eKmaidbeuong, mou nepldapfavouv

6la J{oong O6waAeCelg kalt ndektpovikeég Sladikaoieg ouyxpovng

paénong, pe ) xprjon nepiPardoviog mAeknaideuong (Moodle) kat
Aoylopikou tnAeknaibevong BIGBLUEBUTTON (BBB) kat zoom.

> Axradnpaira £tn 2016-2017, 2017-2018 (xewpepivo e8apnvo): oto

mAaiolo tou ¢pyou Alatpnpauko Ilpoypappa Metanmtuxiakev Zroudov
«Xxedraopog, Atoiknon & IToArtikn tou Toupiopou»:
¢ “Mapxketnivyk otov Toupiopo kat v ddolevia” (ouvbidaokaliia), oe
niepBardov piking Hadikaoiag pabnong pe npodturieg ouvOUAOTIKEG
poppég exkmaideuong, rou mnepldapPavouv da {wong Stadedelg kat
nAekrpovikeg Oradwkaoieg ouyxpovng pdabnong, pPe T XPnon
neppardoviog  wnAexknaideuong (Moodle) KAl  AOYlOpiKoU

mlexknaideuvong BIGBLUEBUTTON (BBB).
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3.3 Zuvepyalopevo EXMALSEUTIRKO MPOOoWMKO (pEAog ZEII) oto EAAnviko
Avokto IIaveniotnpio, 0to nAaiocto tou MeTantuxXiakou AmAGOPaAtog
E18ireuong otn Awoiknon Touprotirkaov Enxepnoewv (ATE):

> Axadnpaixko £vog 2017-2018: OE ATE61: Toupiouko Mdapkeuvyk

Dopéwv, Opyavooswv kar Emxsipriocov (autoduvapn 6idaokaiia), HAE4,
e ) xpnon Aoylopikou Skype for Business.
> Axadnpaika £tn 2017-2018, 2018-2019, 2019-2020: cmipfAeyn

SUMA®PATIKGOV £pYAciOV.

4. AOIITH AIAAKTIKH EMIIEIPIA

» Axadnpaixko erog 2001-2002: ogipd daAéewv wg uroynela didaxtopag,
OT0 IIPOITUXIAKO Tpoypappa ornoudov tou Tunpatog Atoiknong
Emxelprioemv, ota miaiold t@v mapakate pabnpdrov:

¢ “Epeuva Ayopag”

¢ “Aoixknon INwAnoewv”
¢ “Mdapxkeuvyk B”

¢ “Aagrpilon’.

» Axradnpairda € 1999-2000 kat 2000-2001: TTapoxXr] UTOOTNPIKTIKOU
£pyou ®g uroyrjpla 816aKtopag, oTo IIPOITUXIAKO ITPOYPAP A OTtoud®V ToU
Tpnpatog Awiknong Emxeprioenv, ota mlaiowa tov epyactpiov tov
Mapaxkat® padnpdrev:

¢ “Ewoayeyn otnv Avaduon Asdopevav”.
¢ “Eicaywyr) otig E@appoopéveg MeBodoug Zratiotikrg”.

» louviog — ZemtepfBprog 2000: ExmnaidevUtpla oto rmpoypappa ouvexi{opevng
erayyeApaukng katdpuong “Baowkég Egappoyég I[MAnpogopikng”, 1ou
Slopyavabnke amd 1o Kévipo Enayyedpauxkng Katdptiong tou
[Taveruotnpiou Awyaiou, ota mAaiowa tou ITETI Bopeiou Awyaiou.

» Madtog - Iouviog 1998: Exnaidevtpla pe avukeipevo v [TAnpogopikr), oto
oepwvaplo “Exnaidevon ota @uAda urtodoyiopov Microsoft Excel 95”7, miou
Slopyavabnke and tv Nopapxiakr) Ermitpor) Aaikrng Ermpopgewong Xiou.

» Madtiog - IouAlog 1997 & defpoudplog - Ampidiog 1998: Exnaideutpla pe
aviikeipevo v [IAnpoopikr), oto oegpwvdplo “Exmnaibevon otov
ene§epyaotr) ketpévou Word for Windows 95”, mou S1opyavebnke anod tnv

Nopapxiakn Emtporn) Aaikrg Ermpopgewong Xiou.
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7. AHMOZIEYZEIZ

-y

. AIATPIBH
. Zadapoupa, M. (2006), “MeAétn tng oxsong petalv g arodoxng evog véou

TPOoIOVTOg Kal eMAYUEVOV Ttapayovtv mou tnu ennpealovt”, AOAKTOPIKN

Awatp1Pn, Xiog: Tpnpa Awiknong Emmxelprioewv [Mavermotnpiou Awyaiou.

ZYITPAMMATA

. Auprnieporovrog K., TlavaPapag B., Zadapovpa M. (2015), «Zrpawnyikég

AeBvoug kar E€aywyucou Mapketvywr, [nAektp. Bi1pA.], ISBN: 978-960-603-
211-0, ABnva: Zuvdeopog EAAnvikev Akadnpaikev BiAtoOnkev, EAAnvikd
Axadnpaikd HAexktpovika Xuyypappata kat BonOrpata. AwaBéowyio oto:
http://hdl.handle.net/11419/1552

. Solomon M.R., Marshall G.W. and Stuart E.W. (2021), «Mapretuvyk:

aAnBwoi avBpwmor, ainbweg smidoyegr, 100 €kd., ermotnpoviKn ermpeAsila:
AAéCavbpog Armootoddkng, Mapkog Koupylavidakng, Mapia ZTadapoupa,
ABrva: Exdooeig TCoAa, ISBN 13: 978-0-13-5199893.

. AHMOZIEYZEIZ ZE AIEGNH EIIIZTHMONIKA ITEPIOAIKA ME KPITEZ

Salamoura M., Kyriakaki A. and Krasanaki V., (in press), Linking local
business networks to brand image and place branding: the case of
“Cretan Hands”, Journal of Tourism, Heritage & Services Marketing,

Special Issue "Tourism Marketing in the Era of Economic Crisis", p. X.

Skapinaki, A. and Salamoura, M. (2020), Investigating Primary School
Quality Using Teachers’ Self-Efficacy and Satisfaction, Journal of
Tourism, Heritage and Services Marketing, 6(1), pp.17-24. Atab¢owio oto:
http://doi.org/10.5281 /zenodo.3603340

Salamoura, M. and Voxaki, V. (2020). Improving Air Passengers’
Experience During Flight Disruption: The Case of Enforcing the Denied
Boarding Regulations (DBRs) at Chios Airport “Omiros”. Journal of Air
Transport Studies. 11, 1 (Jan. 2020), 11-30. DOI:
https://doi.org/10.38008 /jats.v11i1.152

Salamoura, M., Chaniotakis, I. and Lymperopoulos, C. (2017),

Enhancing Airlines Passengers’ Satisfaction through service quality: the

importance of the “human factor”, Journal of Air Transport Studies,
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Volume 8, Number 2, Summer 2017, pp.54-69. Awbeowyo oto:
https://doi.org/10.38008 /jats.v8i2.32

S. Salamoura M., Angelis V., Kehagias J. and Lymperopoulos C. (2008),
“Investigating the “New Product Acceptance Function” in Greek
enterprises: The Quality — Accessibility Relationship”, Managing Service
Quality, Special Issue “Service quality and Customer Relationship
Management: interrelationships and implications”, Vol.18: No.5, pp.425-
441, ISSN: 0960-4529, DOI: 10.1108/09604520810898811
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*

EnifAsypn SIMAOHRATIROV Kdl MTUXLAK®OV EPYACLAV, OTd MAdiowa:
v’ 10U TPOIIUX1aKOU Ipoypappatog oroudmv tou Tunuatog Aioiknong
Emxepriocwv tou Ilavermotnuiou Awyaiou (2008-onpepa): mevrjvia €5t (56)
(oAoxrAnpopéveg) rat dekatéooepls (14) (oe eC€An) muxiareég epyaoieg.
Evbektika avagpepoviat:
e Mioowou Bepovika (2017), «<H ZYMBOAH THEZ I[TOIOTHTAY TQN
[MPOXLPEPOMENQN YITHPEXIQN XTHN IKANOIIOIHEZH TQN
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[TEAATQN KAI YTH AHMIOYPITA AEIAY TIA THN
ETIIXEIPHZH>».

e Mmadobrjpa  ZtwaupouAa  (2012), «H XYMBOAH THX
ATAXEIPIZHY ANGPQIIINOY AYNAMIKOY XTHN ITAPOXH
I[TOIOTIKQN YITHPEZIQN XETIYX TOYPIZTIKEY EIIIXEIPHZEIZX.
MEAETH ITIEPITITQEHZ: COSTA NAVARINO».

e Tlamtabdormovdou Mapia (2019), «O POAOX TOY MAPKETINTK
EZTHN  TIPOZXOAIKH  AT'QTH: EMIIEIPIKH MEAETH
IKANOIIOIHXHY TONEQN KAI EPFAZOMENQN TITA TOYZ
[TAIAIKOYZ ETAGMOYZ TOY NIIAA AHMOY XIOY».

e TIlapaoctatibou EAeuBepia (2011), «H TIOIOTHTA TQN
[TIPOS®PEPOMENQN  YITHPEZIQN XTIEZ  AKAAHMAIKEZ
BIBAIO®HKEZX».

e XmnaBoulda Kwevotavtiva (2011), «<H XYMBOAH THE AIAGHMIZHZ
QY. ETOIXEIOY TOY MII'MATOXZ ITPOBOAHX XTHN EIKONA
ENOZ [MTPOIONTOZ.

v/ 10U MPOTITUXIaKOU rpoypdappatog ornoudmv tou Tunuatog Oukovouikng Kat
Awoiknong otov Toupioud tou Ilavermotnpiou Awyaiou (2020-onpepa): dvo (2)
oAoxAnpwpeveg Kat duo (2) (oe e§eA8n) TuxiaKkEg epyaocieg,

v 10U PETanuxiakou rnipoypappdrog  “Zroatnyikn  Awoiknon  Toupiotikov
ITpoopiouwv & Emixepriocov Prdoleviagy tou Iavermotnpiou Atyaiou (2016-
onpepa): mevie (5) (oAoxkAnpwpeveg) Kat téooepls (4) (o eCEAEn)
dunleopatikeg epyaoieg. Evoeiktuka avagepoviat:

e Kpaoavdakn Baoteia, «AHMIOYPTTA TOYPIZTIKHX
TAYTOTHTAL KAI ZXEAIAZMOX MAPKETINTK (MARKETING
PLAN) I'A TON NOMO HPAKAEIOY KPHTHEZ. H IIEPIIITQXH
TOY AIKTYOY “KPHTIKA XEPIA” (CRETAN HANDS)».

e Xappouodakn Euvotpatia (2019), «H XPHEXH TQN MEXQN
KOINQNIKHE AIKTYQEZHY ETON TOYPIZEMO: H IIEPIIITQXH
THZ XIOY».

e XYtaupdkn Apadia (2020), «TA MEXA KOINQNIKHE AIKTYQXHX
KAI H ETIIAPAXH TOYZ ETHN EIIIAOT'H ENOX TOYPIZTIKOY
[TPOOPIEMOY. MEAETH TIIEPIIITQXHY EENOAOXEIAKHZ
MONAAAY THE POAOY».
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v' 1ou Ilpoypauuaro¢ Metantuxiakov Emouvdwv oty Awiknon Emwxeipriosov —
IIMY MBA 1tou Ilaveruotmpiou Atwyaiou (2014-ornpepa): tecoapav (4)
(cAoxrAnpopéveg) rat téooepls (4) (oe €8€Agn) OuAopatikég epyaoieg.
Evbewktika avagpépoviat:

e Kavotaviag I'ewpylog (2015), «MAPKETINI'K KAI AHMIOYPITA
ANTATQNIETIKHE TAYTOTHTAX TOIIOY: H IIEPIIITQXZH THX
XIOY».

e Zrtaupwoudn Zoeia (2015), «H METPHEH THY IKANOITOIHZHX
TQN EEQTEPIKQN AXOENQN AITO TIE YITHPEZIEY YT'EIAX. H
[TEPITITQEH TOY FENIKOY NOZOKOMEIOY XIOY
“CKYAITZEIO”»

e IKAITVAKD ABnva (2016), «H ZYMBOAH THX
AYTOAIIOTEAEZMATIKOTHTAX KAI THX EPTAYIAKHXZ
IKANOIIOIHXHY XTHN IIOIOTHTA THX IIPQTOBAGMIAZ
EKITAIAEYXHY XIOY».

e Nuapnwong Biktwpag (2018), «<EMIIEIPIKH AIEPEYNHXH THZ
EPTAXIAKHY [IKANOIIOIHXHYX TOY [IIPOXQIIIKOY THX
EAAHNIKHE AXTYNOMIAY TIOY YITHPETEI £TH AIEY®YNXH
AXTYNOMIAY XIOY»

v tou Metarmuxiakou Audopatog Eidikeuong ot “Awoiknon Toupiotikov
Emixepriocwv” tng ZxoAng Kowevikov Emotnpov tou EAAnvikou Avolktou
[Mavermotnpiou (2017-onpepa): dexkateooepis (14) dunlopatukég epyaoieg
(oAoxrAnpwpéveg). Evbekukd avagpepoviat:

e Mmnaurnoupn Anuntpa (2019), «<TPATHITKOL ZEIXEAIAXMOZ
MAPKETINI'K TOYPIZTIKOY TIPOOPIZMOY: H IIEPIITQXH
TOY NOMOY AITQAOAKAPNANIAZ».

e Movokpouoog Anur)tprog (2018), «<-AIEPEYNHZH TOY POAOY TQN
EPTAXIAKQN XXEXEQN XTA KINHTPA KAI THN AIIOAOXH TQN
YITAAAHAQN KAI XTHN TEAIKH AIAMOP®QXH THE [TOIOTHTAX
TON TIAPEXOMENQN  YIIHPEXION: H I[EPIIITOQXH THX
EPTAXIAKHE ATTAYXXOAHZHYE TOY EENOAOXEIAKOY KAAAOY».

¢ Koutooywavvng Xprjotog (2020), <O POAOX TQN AHMQN XTHN
TOYPIZTIKH ANAIITYEH KAI ITPOBOAH THX AIOIKOYZAZ
[TEPIOXHX TOYZ: H ITIEPITITQXH TOY AHMOY NAYITIAKTIAY».
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e Kuplakomovdou Eupnpia (2018), «AIEPEYNHXH TOY POAOY
TOY EXQTEPIKOY MAPKETINT'K XTHN IKANOIIOIHEH TQN
TEAIKQN I[TEAATQN: H [MEPITITQEH TQN
XPHMATOIIIZETQTIKQN IAPYMATQN».

o Xtéddog Xoxkpdaing (2020), «ZXEAIAZMOX KAI AIAXEIPIZH
BRANDING AIA®OPETIKQN TOYPIZTIKQN ITPOOPIEMQN: H
[TEPITITQEZH TOY TPITQNOY AEYKAAAX-TIPEBEZAY-
BONITZAYZ AITQAOAKAPNANIAZ».

¢ EmnifAeyn 1wV €pyactdv mnou EexnoviOnrav oto mnAaiclo Tou
npoypappatog «IIpaxtikny Aoxnon ya tv TpuwoBdbuia Exmtaibsvon tou
Iavemotnuiov Aryaiov» (pdOnpa yevikrg ermdoyng - revie (5) 6.p. (2015-

onpepa): dexkaevvea (19) epyacieg MPAKTIIKIG AOKINONG.

¢ Host professor ot 61aAée1g MPOOKERANPEVOV RAONYNToOV He TO
npoypappa ERASMUS+, 16000 oto 1mAaioto tou mportrtuxiakou (TAE) 6oco
Kdl TOU petartuxiakou npoypappatog (MBA) tou IMaveruotnpiou Awaiou.
E1dwotepa:

v' 100g 2019: dr. Attila Kovacs Transylvania University Brasov, Faculty of

Sociology and Communication, Romania : “Leaders and Decisions”

v' 100g 2018: dr. Attila Kovacs Transylvania University Brasov, Faculty of
Sociology and Communication, Romania : “Leadership and Management”

v' 100g 2017: Lec. Bahar Celik, tou Dumlupinar University otnv Kitahya
g Toupkiag : “Analytic Hierarchy Process (AHP)”

v" 100g 2017: Claudiu Coman and Victor Briciu tou Transylvania University
Brasov, Faculty of Sociology and Communication, Romania : “Mass
Media and Communication”.

v' 506 2017: Prof. Dr. Doris Gutting tou University of Applied Management,
Erding, Germany : “Intercultural Marketing and Management”

v 50¢ 2016: Alina Coman, Transylvania University Brasov, Faculty of
Sociology and Communication, Romania : “Advertising and Gender”,
“Brand Wheel”, “Lifestyle and Consumption”

v" 100g 2015: Florin Nechita, tou Transylvania University Brasov, Faculty of
Sociology and Communication, Romania : “Creativity in Advertising”
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v' 506 2014: Prof. Dr. Clemens Koob, tou University of Applied
Management, Erding, Germany: “The Active Marketing Approach”, “The
power of Brands”.

11. EPEYNHTIKH APASTHPIOTHTA

¢ Auyouotog 2022-Aexképfplog 2022: Zuppetoxrn) oty opada €pyou Tou
«MeTANMTUX1AKO IIpoypappa oty Aloiknon O1KOYEVELARAOV
Enxepnocwv (FAB)» pe Paclkd aviKeipevo T OUPPETOXY] OV
vdornoinon tou nakétou epyaciag "Dissemination”, ota mAaiowa tou IIE:
"Dissemination & Exploitation".

¢ Iavouaplog 2020-ZemtepPplog 2020: Zuppetoxn) oty opada €pyou Tou
«MSc course in Food Processing and Innovation / FOODI» tng ripdasng
«Erasmus +, KA2 — Cooperation for innovation and the exchange of good
practices — Capacity Building in the field of Higher Education», pe faowko
avukeipevo v avarmuén v pabnupatev “Consumer Behaviour” kat
“Strategic Food Marketing” pe tn Xp1jon ouyXpovev texvikeov §1adpaoctikng
padnong.

¢ Iavouaplog 2015-Zerttepfprog 2015: ZUPPETOXT) ®G OUV-OUYYPAQPEAS OTNV
4n TlpdéoxkAnon "Aradnpaira HAextpovika Iuyypdppata Kat
BonOnpata yuwa Owrovopikreég, IMoArtikég, Kowvwvikég, 'ewmnovikeg
Emotnpeg”, v EAAnvikov Axkadnuaikeov HAsktpovikov Zuyypappdtov
kat Bonbnpdawwv www.kallipos.gr, péom g npotaong «XTPATHITKEX
AIE®ONOYZ KAI EEATQITKOY MAPKETINTKb».

¢ Auyouotog 2007- Asképfplog 2007: Zuppetoxr] oto épyo «Zuvedpiro:
Zrpatnyikeég Avantugng oto Mapxretivyk Ynnpeowow» (Anuoodtnia kat
emkowowvia ue ITavemommuia war Popeig, Awaxeipion Xopnywv -
Emxopnynoswv Zuvebpiou, Ataxeipion braducaoiag urmofoArc apbpwv amo kat
Po¢ Kptteg / ouveédpoug, Anuiovpyla mpartkov ovvedpiou - printed edition,
Aonég epyaoieg ypapuatsiaxtc Kat 610tkntKng vmootrjpilng).

¢ Mawog 1998-Zertiepfprog 2001: ZUpPETOoXn] ®G EIMIOTNHOVIKI] £PEUVITOLA
oo 1Tipoypappa pe tithko “EINEAEK - Avafadpion BifAloOnkng

IMavemotnpiou Awyaiou”.
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¢ Auyouotog — AerépPplog 1998: Zuppetoxr) g EMMOTNHOVIKL EPEUVI|TPLA OTO
EPEUVNTIKO TIPOYPaAPHA “O1KOYEVELAKEG ETPATNYIKEG ANAOXOANONG Kat
AvutoanaoxoAnong otov Touplotiko Topéa tng Xiou”.

¢ Madawog - Oxtwfplog 1998: Zuppetoxr] @G EIMIOTNHOVIKI] €PEUVI|TPIA OTO
rpoypappa pe tithko “EIIEAEK-IIpoypappata Inoudav-Zuyypappata’,
mou agopda otnv Avadounor, tov Exkouyxpoviopo kat tov EpmAoutiopo tev
[Ipoypappdteov Xmoudov P& 1wV €10ayeyr]  Kalwvotopev  pebodav
616aokaliag, pe ) Xprjon oUYyXPOVEV TEXVOAOYIWV ITANPOPOPIKLG.

¢ NoegpPprog — AerepPprog 1996: ZUPPETOXT] ®G EMICTNHOVIKI] EPEUVI|IPLA OTO
npoypappa pe titAo “Apon g AmMoOpovwong pe Awapkri)  Kat
Avutoouvtnpoupevny Avantuln: Anploupyia Baong Asdopévov yua ta
Melovertika Nnowa tou B. Avyaiou”.

¢ AexkepPprog 1994 — Mdwog 1995: Xuppetoxr] 0§ €IMOTINHOVIKI] £PEUVITPIA
oto npoypappa pe titdo “MeAgtny Exebdiou Opyaviopou kat Ecotepikrou

Kavoviopou ITavermuiotnpiou Awyaiou”.
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12. ETTATTEAMATIKH EMIIEIPIA ITAHN THZ AIAAKTIKHZ

Mdatog 1998 — IovUAog 2014: TTE Alowknukou Owovopikou, IMavertotpio
Awaiou - ITapdptnpa BipAobnkng Xiou (PEK Awpiopov: 229/8.10.2001).
Auyouotog 2007 - AexkepPprog 2007: Yreubuvn Alowknukrng Yrmootr)pi§ng
KAl PEAOG NG OpPYyaveTiKng ermrport)g tou 1st Biannual International
Conference “Strategic Developments in Services Marketing”, to oroio
dlopyaveodnke arno 1o Tunpa Awiknong Emxepricewv tou Ilavermotnpiou
Awaiou kat 1o [Tavermotrjpio tng MNaokofn, oe ouvepyaoia pe v EAAnvike)
Axadnpia Mapkeuvyk, ot Xio, amnod tg 27-29 ZerttepPpiouv 2007.
OxtoPplog — Aekepfplrog 1997: I'pappatelakn urnootr)pin ermdotoUupevav
oepwvapiov avépynv rou dopyavaoe 1o Kévipo EnayysApaukng Kataptiong
tou IMaveruotpiou Awyaiou, ota mAaiowa tou ITEIT Bopeiou Awyaiou otn Xio,
pe toug akoAouboug titAoug:
o  “Aoylouikn-Popotexvika-Kootodoynon”.
o “Xprjoeig multimedia otn 61adoon mAnpogopiav”.
o “Néeg Moppeg Toupiopou”.
e  “Opydvwon-Aoiknon-OAkr) [Tootnta touplotikrg povadag”.
AntaoxoAnon ota miaiola g Bepvng npaktkng e§doknong tou Tunpatog
Aoiknong Ermxetprioewv tou [Mavermotnpiou Atyaiou otig €8¢ ermxe1pnoeig:
e 01.07.1995-14.08.1995: Opyaviopog TnAerukoweviov EAAGdog
(Aoukn tnAspovia, Aoyiotrpio).

e 01.07.1994-14.08.1994 & 03.07.1995-03.10.1995: Anpoowa
Emxeipnon HAektpiopou (Eumopiky unnpeoia, Aoyiotnpto).

e 29.06.1992-14.08.1992 & 01.07.1993-14.08.1993: Eprmnopikn)
TpaneCa (Tunuara ovvaldayuatog, «Kivnong Kepalaiov Kai
Aoyrotrjpio).

» Bonbog Epsuvag otn BiA0bnkn tou Tunpatog Awoiknong Emixeiprioemv

Kata ta akadnpaixka €t 1992-1993, 1993-1994, 1994-1995.
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13. MEAOZ EINIZTHMONIKQN ENQZEQN KAI EPTAZTHPIOQON

¢ Academy of Marketing Science

¢ EAAM - EAAnvikr) Akadnpia MApKeTvyk (TAKTIKO 11€A0G).

¢ Epyaotpio Iloocotkov MeBodbav — QMLAB, tou Turpatog Awoiknong
Ermxelprjoenv tou [Mavermotnpiou Awaiou.

¢ Epyaotpio Touploukav Epeuvov kat Medetwv — ETEM, tou Tunpatog

Awoiknong Emxelprioemv tou [Mavermotnpiou Awyaiou.
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